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JOURNALISM AND MASS COMMUNICATION — GENERAL

Paper : SEC-A-4
(Print Advertising)
Full Marks : 80

Candidates are required to give their answers in their own words

as far as practicable.
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(7(3rd Sm.)-Journalism-G/SEC-A-4/CBCS) (2)

[English Version]

The figures in the margin indicate full marks.
Group - A

1. Answer any four questions : 15%4
(a) Describe the process of market research.
(b) Discuss different types of Ad Agencies with examples.
(c) What is the role of sales promotion in advertising?
(d) Discuss Media Planning process.
(e) What are the benefits of print media in advertising?

(f) Discuss about the common types of Ad Layouts.

Group -B

2. Write notes on any two of the following : 10x2
(a) Elements of Ad Copy
(b) Importance of Slogan
(c) AIDA Model
(d) Caltural Codes in Advertising.




